
 

A Recipe for the Future of Food 
  

● Proprietary research by TBWA’s Backslash reveals which Disruptive cultural forces have the 
potential to revolutionize the Future of Food 

● Optimized health, freedom of choice, and climate change were identified as the most influential 
ingredients driving spend in the category 

  

 
 

LOS ANGELES (July 5, 2023) – Sourcing ingredients (knowledge and insights) from 42 culture spotters 
across the globe, today Backslash — the cultural intelligence unit of TBWA\Worldwide — has cooked up 
the fourth report in its “Future of” series. More than an observational report, the “Future of Food” 
outlines clear opportunities for businesses to capture a greater share of the future. 
 
TBWA uses a hybrid of strategy and data analysis to anticipate cultural change. It does this in part 
through its newest proprietary research tool, the Disruption Index. The Index processes survey 
responses from almost 8,000 participants in 18 countries to analyze Backslash’s key cultural shifts, and 
explore how they are influencing consumer awareness and behavior. 
 
This report comes at a crucial time, as food is finding itself at the center of today’s most urgent issues - 
ranging from climate change to social justice. This means that food is no longer being assessed as a 
standalone industry, but as a key ingredient in the push toward a brighter future. Sharing her insights 
within the foreword, renowned food journalist, author, and cook, Alicia Kennedy, notes: “There is no 
one-size-fits-all solution for bringing the global food system in line with climate science, ecological limits, 
and cultural sensitivity. That’s why it’s so important to bring every category together into one report - 



 

where ideas can cross-pollinate. What is necessary for a better food future for all is that we build a 
coalition determined to deliver the abundance we need.” 
 
Agathe Guerrier, Global Chief Strategy Officer of TBWA\Worldwide continues: “For a long time, progress 
in food meant convenience. But the result is that we’ve become disconnected from the natural 
processes through which ingredients become food — negatively impacting our health, the planet, and 
equal access to nutrition. It’s time for hands-on participation from brands and consumers.” 
  
An easily digestible four-part report, the topics covered include: 
 
Food RX: Increasingly blurred lines between food and pharma are changing not only what we eat, but 
why we eat.  

● While personalized nutrition and stress-reducing diets are elevating food’s role in medicine, a 
growing number of drugs are also allowing people to continue eating poorly.  

● As the relationship between Big Food and Big Pharma is exposed, individuals will look to 
businesses to fix the root of their health problems rather than sell them band-aid solutions. 

 
DISRUPTION INDEX ANALYSIS: “Being able to make decisions about my health and body in my own best 
interest” was the #1 category in the Index when ranked for the sector  — with 79% of respondents 
agreeing to its importance. 
  
Food under review: The search for “good” food is now a search for ethical, sustainable, and inclusive 
food. 

● While impressive technique and perfect plating may have been the markers of a good meal in 
the past, critical social and environmental issues are now requiring us to judge food through a 
more responsible lens. 

● This heightened scrutiny will bring a rise in carbon-labeled products, tighter restrictions on beef, 
and a renewed appreciation for heritage dishes. 

 
DISRUPTION INDEX ANALYSIS: “Spending money in a way that supports sustainability” was the third 
most significant driver for buying behavior in food and beverage, with the decision to prioritize social and 
environmental good over convenience just outside the top 5 trends across all categories. 
  
Beyond consumption: As our food system gets an interactive redesign, passive consumers will become 
active participants.  

● After years of chasing convenience in the form of fully stocked supermarkets and ultra-fast meal 
delivery apps, we’re now realizing that a hands-off approach to food isn’t serving us.  

● In the search for stability, individuals are re-learning how to forage for food, grow their own 
produce, and even redistribute excess to people in need. 

 



 

DISRUPTION INDEX ANALYSIS: Crisis hacking ranked #5 for the sector, with 60% of consumers saying they 
“recognize the importance of making lifestyle adjustments in response to resource scarcity,” while just 
under half say they are “actively changing their spending habits to reflect it.” 
 
Tech’s Kitchen: Technology’s role in food is being elevated. 

● While longstanding cultural narratives have taught us to choose “all-natural” foods in favor of 
ones tainted by tech, an urgent need for innovation is now flipping the script. 

●  As we chase a more sustainable future, our aversion to tech in the food world will fade, thus 
opening the door for greater acceptance of lab-made proteins, anti-waste innovations, and AI-
discovered ingredients. 

 
DISRUPTION INDEX ANALYSIS: The Disruption Index found that lab-made was not the most well-known of 
cultural shifts (just under half - 46% - of respondents agreeing to its significance). Among those early 
adopters though, it is growing in influence - making it one to watch for the future. 
  
The full report can be downloaded now at https://www.backslash.com/reports/future-of-food. 
  

— ENDS — 
 
Methodology 
This report was born from months of in-depth qualitative and quantitative research, strategic ideation, 
and collaboration among 42 Culture Spotters from 15 global TBWA offices. Our Spotters bring expertise 
from their work on some of the world’s biggest food companies—from Starbucks, to Pladis, to Albert 
Heijn. 
 
About Backslash 
Backslash is a cultural intelligence unit powered by the global TBWA collective. With support from over 
330 Spotters, Backslash closely observes and analyzes worldwide developments so that TBWA—and its 
clients—can better anticipate cultural change. Through a dynamic hybrid of strategy, data, and 
journalism, Backslash turns today’s stories into tomorrow’s opportunities. For more information, follow 
us on Instagram at @TBWABackslash or visit www.backslash.com. 
 
About Disruption Index 
Disruption Index is a proprietary tool for measuring key cultural shifts and their importance, speed, and 
impact on spending. It allows marketers to locate their brands in culture and cut through the cultural 
noise to identify what matters personally to audiences and what will influence spending. Armed with 
this knowledge, brands can direct messages, products, services, and experiences against the most 
salient cultural trends while maximizing ROI. 
 
About TBWA\Worldwide 
TBWA is The Disruption® Company. We use creativity to help businesses challenge the status quo and 
capture an unfair share of the future. Named one of the World's Most Innovative Companies by Fast 
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Company in 2023, 2022, 2021, 2020 and 2019, Adweek's 2022, 2021 and 2018 Global Agency of the Year 
and AdAge’s A-List 2022 Network of the Year. We are a disruptive brand experience company that uses 
Disruption® to help businesses address their challenges and achieve transformative growth. Our 
collective has 11,000+ creative minds in over 40 countries, and also includes brands such as Auditoire, 
eg+ worldwide, GMR, The Integer Group®, TBWA\Media Arts Lab, Juice Network, Be Grizzlee and TRO. 
Global clients include adidas, Apple, Gatorade, Henkel, Hilton Hotels, McDonald's, Nissan and Singapore 
Airlines. Follow us on LinkedIn, Twitter and Instagram. TBWA is part of Omnicom Group (NYSE: OMC). 
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